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How to achieve Responsible Finance?
MFT"s Busi ness Moc

1. Consulting on Legislation & Regulation: MFT provides
recommendations to central banks and regulatory authorities around
consumer protection and pricing transparency

2. Data Collection & Dissemination: MFT collects product prices and
information to display on its website to facilitate a more transparent
market.

3. Technical Assistance & Training to Service Providers: MFT provides
technical training to MFIs, rating agencies, industry initiatives, and
other organizations to improve practices and create standardized
practices in the industry

4. Consumer awareness, e duc aRroviden ar
training materials and resources to improve client consumer literacy
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Transparency for a Healthy Microfinance Industry
Policy / Regulation

e

Conferences and
Educational Materials

Analytical
Publications

Pricing Data Website Education

Effective policy requires building a strong foundation at the Bottom of the Pyramid --

Pricing Transparency and education of all stakeholders creates an enabling
environment for a healthy microfinance industry




MFT Works with all Industry Stakeholders

Regulators, Supervisory

Bodies, Consumer Donors & Investors
Protection Agencies
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MFT’'s Data Col |l e

Work with
Country - Data
] MFls one-on- D
selection . verification
one, if needed

Data collection : Data analysis &
: Data Collection ;
preparation synthesis

Meetings with [ |
market

Training

: Dissemination
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of pricing data

stakeholders country
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CGAP Funded Pilot Project

Methodology tested in Peru and Bosnia in
March 2009
Of the MFIs that attended the training

sessions:
14/14 Bosnian MFIs submitted data (100%)
35/43 Peruvian MFIs submitted data (81%)

Bosnia data live on www.mftransparency.org

Peru data to be updated in 2010
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http://www.mftransparency.org/
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Immediate Effects of the
Transparent Pricing Initiative

A MFIs lowering prices for products priced high

relative to the market
A MFls increasing their prices for products priced low
relative to the market

A Progress by regulators toward new pro-poor policies
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2009 Implementation Plan

5 countries

Peru and Bosnia complete by July; Bosnia data live

in October

Cambodia and Bangladesh complete in August;

Cambodia data live in October

Azerbaijan scheduled for early October; Data live in

May 2010

Kenya scheduled for mid-October; Data live in May

2010



2010 - 2011 Implementation Plan

Latin America

Bolivia
Ecuador
Colombia

Argentina

West Africa

Burkina Faso
Senegal

lvory Coast
Togo

Mali

Benin

Guinea Bissau
Niger

Ghana

East/Southern
Africa

Malawi
Uganda
Rwanda
South Africa
Zambia
Tanzania
Ethiopia

Mozambique

Asia

India
Philippines
Nepal



Transparent Pricing in India

Data Collection & Dissemination

e Develop & Disseminate Educational Materials

Transparency

Provide Technical Assistance & Training to MFIs on Product Pricing

e Develop Analytic Reports, Train RBI, Host Conference on Pricing ]
Maintain Pricing Data for 1 Year, Produce Evaluative Report ]

14
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Awrarded To

ACLEDA Bank

For being a global ploneer in the microfinance imdusery By pardciparing i the
Cambodia Transparent Pricing Initiative
Implemenred by MicroFinance Transparency
Awarded this 7* day of August, 2009

(U Lt~
mm.m Trinlaf'é;ump MicroFinance Transparency
Oott % mftransparenc
wovs \mftransparency.org
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We invite all to
sign our
endorsement
statement,
committing to
transparency in
pricing and
education of MF
stakeholders

.
.

| %

\ .

Ao .,

Endorse MFT

mftransparency.org

Endorsements Form

MFTransparency Endorser Statement

| endorse the dual mission of MFTransparency to:
¥ Facilitate the collection and dissemination of transparent microcredit product pricing information.
¥ Educate stakeholders and enhance their understanding of microcredit product pricing.

| encourage all who are involved in the microfinance industry to support these principles.

[name printed)

(job title)

(organization)

(country)

(select from the following organization types:)

MFI

Apex Bank

Financing, Ratings, and Industry Policy
Metworks of Microfinance Institutions
Academic / Consultants

(email address)

(date)
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Partner to Develop or Distribute
Educational Materials

MFT is looking for
partners to develop
educational
materials

Possible actions:

Co-author materials

Allow MFT to
distribute your
materials

Host pricing &
transparency
workshops with MFT

% mftransparency.org
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Home  Mews  Resources  Endorsements Sponsors Abowt FAQ
Country:

Sample Country Data Filter Graph
Results
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Sample Country Data Filter Graph Results
Loan Size: (currency)
This Sample Country uses sample data to demonstrate the relationship between loan size and From: | 0 To: 6000
interest rate. Additionally, the data can be filtered using the right-hand sidebar. This allows one Bl osi000
to determine what effect various criteria, such as 'loan length’ or a product's targeted rural vs I 1000-$2000
urban' profile have on interest rates. 2000-$6000
Loan Length (months)

This graph is under development and Microfinance Transparency will be incorporating further explanations

From: To:
and instructions in the future.
Purpose:
If you have comments or suggestions, please email: info@mftransparency.org. ~AllPurposes— ~
Rural/Urban:
—-Area Type— -
¢ ™ 0 0
Institution Type:
Product Size vs Interest Rate (Sample Country) —All MFls—
0%
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0% . —All Interest Rate Types— -
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Filter Graph Results

Loan Size: (currency)
From: 0 To: 6000

- 0-$1000
- 1000-%2000

2000-%$6000

Loan Length (months)
From: To:
Purpose:

—All Purposes— -
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Institution Type:

—-All MFls— ~
Interest Rate Type:

—All Interest Rate Types— ~
Number of Clients®
From: To:

Filter Gr
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Sample Country Data

This Sample Country uses sample data to demonstrate the relationship between |
interest rate. Additionally, the data can be filtered using the right-hand sidebar.

one to determine what effect various criteria, such as loan length' or a product's targeted

'rural vs urban' profile have on interest rates.

This graph is under development and Microfinance Transparency will be incorporating further
explanations and instructions in the future.

If you have comments or suggestions, please email: info@mftransparency.org.
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Filter Graph Results
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Sample Country Data Filter Graph Results

Loan Size: (currency)

This Sample Country uses sample data to demonstrate the relationship between loan size and From: 0 To: 3500
interest rate. Additionally, the data can be filtered using the right-hand sidebar. This allows Bl o-$i000
one to determine what effect various criteria, such as 'loan length' or a product's targeted P 1000-%2000
'rural vs urban’ profile have on interest rates. 2000-$6000
. . . . . . Loan Len months
This graph is under development and Microfinance Transparency will be incorporating further From: & gth ( To: 1 D]
explanations and instructions in the future. ) )
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Sample Country Data Filter Graph Results

Loan Size: (currency)

This Sample Country uses sample data to demonstrate the relationship between loan size and From: 0 To: 3500
interest rate. Additionally, the data can be filtered using the right-hand sidebar. This allows Bl o-$i000

one to determine what effect various criteria, such as loan length' or a product's targeted P 1000-%2000
'rural vs urban’ profile have on interest rates. 2000-$6000

Loan Length (months)

From: 5 To: 10
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Working capital -
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—Area Type— -

(" h Institution Type:
Product Size vs Interest Rate (Sample Country) —All MFlz—

Interest Rate Type:

—All Interest Rate Types— -

Number of Clients*
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® coor

— Awvg Rate

This graph is under development and Microfinance Transparency will be incorporating further
explanations and instructions in the future.

If you have comments or suggestions, please email: info@mftransparency.org.
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Sample Country Data Filter Graph Results

Loan Size: (currency)

This Sample Country uses sample data to demonstrate the relationship between loan size and From: 0 To: 3500
interest rate. Additionally, the data can be filtered using the right-hand sidebar. This allows Bl o-s$i000
one to determine what effect various criteria, such as loan length' or a product's targeted P ico00-%2000
'rural vs urban’ profile have on interest rates. 2000-$6000
. . . . . . Loan Len months
This graph is under development and Microfinance Transparency will be incorporating further From: 5 gth ( To: 1 ﬂ]
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Sample Country Data

This Sample Country uses sample data to demonstrate the relationship between loan size and
interest rate. Additionally, the data can be filtered using the right-hand sidebar. This allows

one to determine what effect various eriteria, such as loan length’ or a product’s targeted

'Tural vs urban' profile have on interest rates.

This graph is under development and Microfinance Transparency will be incorporating further

explanations and instructions in the future.

If you have comments or suggestions, please email: info@mftransparency.org.
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Filter Graph Results

Loan Size: (currency)
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Data: Products in Sample Country
Summary | Recent Changes (premium only)
Requests Typical Guoted Cost Breakewen Product | Date
Made Interest Paid in | Point Market | age Collected
Rate 12 {months} Share |{months)
months
Institution 12 x Product 54085 18 T x X TH S 3 X n x% 25 X Detail
5 year
Declining
Institution & x Product 32802 10 18% / x x 16% % 3 X n x % 25 X Detail
| year
Declining
Institution 11 x Product 33217 18 17% / x x 1% 5 3 X n X% 25 X Detail
P year
Declining
Institution 8 x Product 32321 18 17 86 / x X 17% S 3 x n x 9% 25 x Detail
L yEar
Declining
Institution & x Product S1820 8 235/ x X 23 & 3 X n X% 25 X Detail
G year
Declining
Institution 12 x Product $352 & 28 % / x X 26% § 3 X n x% 25 X Detail
R year
Dedlining
Institution 4 x Product 31252 8 1% / x x 2T% 5 3 X n x % 25 X Detail
F month
Flat
Institution 10 x Product $1578 7 27 %/ X X 2T% 5 3 X n x% 25 X Detail
M year
Declining
Institution 21 x Product 3525 5 286/ x x 27 3 3 x n x % 25 x Detail
4 menth
Declining
Institution 1 x Product 33259 12 2%/ X X 28% 5 3 X n X% 25 X Detail
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Data: Products in Sample Country
Summary | Recent Changes (premium only)

Requests | Product | Typical | Typical | Quoted | Fees | Taxes
Made Initial | Term Interest
Loan (months) | Rate
Amount
Institution 12 x Product 54085 18 T%/ X X T%h
5 year
Declining
Institution 6 x Product 52802 10 16% / X X 16%
I year
Declining
Institution 11 x Product 33217 18 7% 1 X X 17%
P year

Declining

mftransparency.org

Breakeven Product | Date Details
Paid in | Point Collected
Balance | 12 (months)
months
1 5 X n x % 25 X Detail
5 5 X n x % 25 X Detail
5 5 X n ¥ % 25 X Detail
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Now is the time for transparent pricing in
the Indian microfinance market.

A A need for stronger industry-driven consumer protection

AA urgent need to remove distrust and suspicion related to
interest rates (especially in the current context)

Alncreasing interest in transparency from commercial investors
and funders

ANetworks promoting new consumer protection and
responsible finance programs need the support of all MFls

30




A long-overlooked need

G2S KIS YIRS YI 22N AYyOD
quality and clarity of information on microfinance
institutions. But we have not yet invested as much
as we should in making sure costs of financial
services for poor clients are clear and fair.
aCCNI yaLl NByoOoeQa AYyAUAL
promises to fill an important gag €

Elizabeth Littlefield, Director and CEO, CGAP
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Promoting Transparent Pricing
in the Microfinance Industry
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