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1. Consulting on Legislation & Regulation: MFT provides 
recommendations to central banks and regulatory authorities around 
consumer protection and pricing transparency 

2. Data Collection & Dissemination: MFT collects product prices and 
information to display on its website to facilitate a more transparent 
market.

3. Technical Assistance & Training to Service Providers: MFT provides 
technical training to MFIs, rating agencies, industry initiatives, and 
other organizations to improve practices and create standardized 
practices in the industry

4. Consumer awareness, education and “financial capability”:Provide 
training materials and resources to improve client consumer literacy

How to achieve Responsible Finance? 
MFT’s Business Model



Transparency for a Healthy Microfinance Industry

Pricing Data Education

Policy / Regulation

Website

Analytical
Publications

Conferences and 
Educational Materials

Effective policy requires building a strong foundation at the Bottom of the Pyramid --

Pricing Transparency and education of all stakeholders creates an enabling 
environment for a healthy microfinance industry

Transparency

Regulators
75 Countries

MFI Industry
5,000 MFIs

Public and Press

Consumers
100 million
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MFIs
Networks, 

Associations, Industry 
Initiatives, Rating 

Agencies

Regulators, Supervisory 
Bodies, Consumer 

Protection Agencies
Donors & Investors

MFT

MFT Works with all Industry Stakeholders
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Country 
selection

Data collection 
preparation

Meetings with 
market 

stakeholders

Training 
workshops in 

country

Data Collection

Work with 
MFIs one-on-

one, if needed

Data 
verification

Data analysis & 
synthesis

Dissemination 
of pricing data

MFT’s Data Collection Process
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Data Output - Sample Graph
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ÅMethodology tested in Peru and Bosnia in 

March 2009

ÅOf the MFIs that attended the training 

sessions:

ï14/14 Bosnian MFIs submitted data  (100%)

ï35/43 Peruvian MFIs submitted data (81%)

ÅBosnia data live on www.mftransparency.org

ÅPeru data to be updated in 2010

CGAP Funded Pilot Project

http://www.mftransparency.org/
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ÅMFIs lowering prices for products priced high

relative to the market

ÅMFIs increasing their prices for products priced low 

relative to the market

ÅProgress by regulators toward new pro-poor policies

Immediate Effects of the 
Transparent Pricing Initiative



2009 Implementation Plan

Å5 countries

ÅPeru and Bosnia complete by July; Bosnia data live 

in October 

ÅCambodia and Bangladesh complete in August; 

Cambodia data live in October

ÅAzerbaijan scheduled for early October; Data live in 

May 2010

ÅKenya scheduled for mid-October; Data live in May 

2010 12



2010 - 2011 Implementation Plan
Latin America West Africa East/Southern 

Africa
Asia

Bolivia Burkina Faso Malawi India

Ecuador Senegal Uganda Philippines

Colombia Ivory Coast Rwanda Nepal

Argentina Togo South Africa

Mali Zambia

Benin Tanzania

Guinea Bissau Ethiopia

Niger Mozambique

Ghana
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Transparent Pricing in India

Activity 1
• Data Collection & Dissemination

Activity 2
• Develop & Disseminate Educational Materials

Activity 3

• Develop Analytic Reports, Train RBI, Host Conference on Pricing 
Transparency

Activity 4
• Provide Technical Assistance & Training to MFIs on Product Pricing

Activity 5
• Maintain Pricing Data for 1 Year, Produce Evaluative Report



Participation Rewards 
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Endorse MFT

We invite all to 
sign our 
endorsement 
statement, 
committing to 
transparency in 
pricing and 
education of MF 
stakeholders 



Partner to Develop or Distribute 
Educational Materials

ÅMFT is looking for 
partners to develop 
educational 
materials

ÅPossible actions: 
ïCo-author materials
ïAllow MFT to 

distribute your 
materials
ïHost pricing & 

transparency 
workshops with MFT

18

























30

Now is the time for transparent pricing in 
the Indian microfinance market.

ÅA need for stronger industry-driven consumer protection

ÅA urgent need to remove distrust and suspicion related to 
interest rates (especially in the current context)

ÅIncreasing interest in transparency from commercial investors 
and funders

ÅNetworks promoting new consumer protection and 
responsible finance programs need the support of all MFIs
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ά²Ŝ ƘŀǾŜ ƳŀŘŜ ƳŀƧƻǊ ƛƴǾŜǎǘƳŜƴǘǎ ƛƴ ƛƳǇǊƻǾƛƴƎ ǘƘŜ 
quality and clarity of information on microfinance 
institutions. But we have not yet invested as much 
as we should in making sure costs of financial 
services for poor clients are clear and fair.  
aC¢ǊŀƴǎǇŀǊŜƴŎȅΩǎ ƛƴƛǘƛŀǘƛǾŜ ƛǎ ŀ ōƻƭŘ ƻƴŜ ǘƘŀǘ 
promises to fill an important gapΦέ

Elizabeth Littlefield, Director and CEO, CGAP

A long-overlooked need



Promoting Transparent Pricing 

in the Microfinance Industry
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